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Plataformas méviles
PRIMER PUESTO

Compra tu SOAT
online ahora

e Anunciante: MAPFRE Perd
T Campafia: "eCommerce SOAT MAPFRE"

) Agencia de presenta: Multiplica
B =, Y Agencia involucradas: Attachmedia

SEM

Anunciante: TECSUP
Campania: “Admision TECSUP”
Presenta: Attachmedia

SEO

Anunciante: BBVA Continental
Campanfia: "Estrategia SEO BBVA Banco
Continental”

Presenta: Attachmedia

http://premiosdigi.pe/ iz




El trafico ha cambiado y no nos dimos cuenta

Number of Global Users (Millions)
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Preferencias de dispositivo a lo largo del dia
Tablets popular

at night

.,

PCs dominate
working hours

Mobiles brighten
the commute D

Share of Device Page Traffic on a Typical Workday

(' Com S CO R E O comScora, Inc.  Propriefary. Source: comScore Device Essantials, Monday, 219 January 2013, UK



Intemet Usage (Engagement) Growth Solid

+11% Y/Y = Mobile @ 3 Hours / Day per User vs. <1 Five Years Ago, USA

Time Spent per Adult User per Day with Digital Media, USA,
2008 - 2015YTD

® Mobile
5 ® Desktop / Laptop
“ Other Connected Devices

Hours per Day
(]

2009 2010 2011 2012 2013 2014  2015YTD

KPC Source: oot 314 (200820001 eMarveny 405 (20112016 Mo Ouner Connecnnd 0moes Mok OTT and Qame Sonokes. MODE NOLOMS SMATEOOne M0 BhME LSage FOVIes bom 14
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Usan 2 o 3 pantallas

Consumer Barometer with GOOQ'E Graph Builder ~ Trended Data Audience Stories Curated Insights ~ Help About

2012 2013 2014 2015 2012 2013 2015 2016

Percentage of people who use two screens. @ Percentage of people who use three screens - @
(Two of computer, smartphone or tablet.) computer, smartphone and tablet.

https://www.consumerbarometer.com/en/trending/?countryCode=US&category=TRN-NOFILTER-ALL



Algunas categorias ya fueron superadas

Top 10 Categories - % Reach, 18+

m PC = Mobile
Multimedia 93.9 005
Entertainment m %97
Social Media 5.2
Social Networking 08 s
Corporate Presence - 99.7
Blogs = 93.1
Games 54 1 025
Portals - 97.8
Services m— 5.8
Retail o1

(' Com SCO RE #FuturoDigital2014 Source: comScore Media Metrix Multi-Platform, July 2014, © comScore, Inc. Proj



WHICH DEVICES ARE MOST POPULAR?

80% OF INTERNET USERS OWN A SMARTPHONE

Most Popular Devices Used to Search the Internet

0000

Emerging Devices Used to Search the Internet

0000

SMART WATCH SMART WRISTBAND NONE OF THE ABOVE
(a ‘I'V uul cas (e.g. Pebble (e.g. Nike Fuelhand,
connecl 1o Sony Stmartwalch, Jawbone Up,
the Internet) Samsung Galaxy Gear) Adidas miCoach)

SOURCE: . X
hitps/Awww.globalwebindex net/blog/80-of intarnot-usets-own-a-smartphone



En Mobile hablamos de Apps

MONTHLY USAGE OF APP AND MOBILE WEB

89% OF THEIR TIME SPENT
ON MEDIA IS THROUGH
MOBILE APPS

f

MOBILE
WEB

11% OF THEIR TIME SPENT
ON MEDIA IS THROUGH THE
MOBILE WEB

MEN

29 HRS 32 MINUTES

WOMEN

30 HRS 58 MINUTES

® Q52013 Q4 2012

MEM
- 3 HRS 45 MINUTES
4 HRS 8 MINUTES

WOMEN

- 3 HRS 46 MINUTES

4 HRS 30 MINUTES



90% of Time on Mobile is Spent in Apps

Messaging/Social 12%

10% Facebook 19%

BROWSER

YouTube 3%

Chrame 4% Entertalnment 17 %

Safari &%

Othars 10%

Gaming 15%
Mlews 2%

Productivity 4% Litilities B%

FLURRY

11111




Search is the most common starting point
for mobile research

48% 42« 41« 38
n

It

Start on ,
. Automotive Home & Apparel &
Search Engines Garden Beauty
(1) 3 1 % 3 1 % 2 7%
/o i
Starton m A &
Branded Websites Finance Apparel &  Automotive
Beauty
. 36« 22x 21«
/0 3
Sarton i ¢y A
Branded Apps Finance Electronics ~ Apparel &
Beauty
. . Google/Nielsen Mokbile Path ta Purchase custom study, Nav 2013 )
GO( ’Sle l Thlnk InSIghtS £Q14a: Thinking back to the last time you researched information about <CATEGORY>> goog' €. Com/t h In k 2
on vour Smartohane. on which tvoe of website/apo did vou begin vour search?



¢ Qué dispositivos se usa?

Consumer Barometer with GOOg'E Graph Builder Trended Data Audience Stories Curated Insights

QUESTIONS FILTERS The Smart Shopper - 21 of 49

Purchase Behavior ” Which devices did people use to make their purchase?

Purchase Location ) o
Use the product filter to see product-specific insights. =

Specific Purchase Location - Offline

Specific Purchase Location - Online

Smartphone

Devices Used for Purchase - o

U5
Method to Receive Product
Post-Purchase Activities Computer
Research & Purchase Behavior (ROPO)
Frequency of Website Issues Tablet
Impact of Website Issues - -
Searching for Local Information v Other internet-enabled device
International Purchases v l

The Smart Viewer

https://www.consumerbarometer.com/en/graph-builder/?question=N1



En categoria vestido y ropa

Consumer Barometer with GOOglE Graph Builder ~ Trended Data Audience Stories  Curated Insigh

QUESTIONS FILTERS The Smart Shopper - 21 of 49
Smart Shopper- Product Purchased <
Smartphone
selctall -
O car Insurance O cinema Tickets Computer
+ Clothing & O Do It Yourself (DIY)
Footwear Tablet

9%
O Flights (Leisure) O Groceries -

Other internet-enabled device

O cround Travel O Hair care
(Long-Distance)

o
ua

O Home Appliances O Home Fumishings
Question asked: Which device did you use to make your purchase?



Los que invierten lo saben

MC

Marketing Spending Plans for 2016, by Program

b based on a survey of 295 global business leaders, 72% of whom are with companies headquartered in North America

January 2016

Email marketing

Social media

Online display advertising
Mobile marketing

Search (SEQ/PPC)

Public relations

Direct mail

Tradeshows & events

Print advertising
Radio/Television advertising

Other

3.1%
2.7%
3.4%
2.0%
3.4%
4.4%
11.5%
12.9%
23.4%
10.9%

2.7%
MarketingCharts.com | Data Source:

27.8%
26.8%
16.3%
13.6%
9.2%

6.1%

StrongView / Selligent

59.7%
56.3%
55.9%

51.9%

42.4%

9% increasing spend

¥ 0% decreasing spend

"Same" and "NA" responses omitted




Los millenials son importantes

Usuarios unicos solo para méviles y multiplataforma

USA
Canada
Australia
Brazil
France
Germany
Italy
Russian Federation
Spain
Taiwan
UK

() cOmSCORE

-

SOLO DESKTOP

Todos los usuarios

75%
59%
66%
44%
63%
68%
61%
30%
74%
70%
7%

(% movil o de multiplataforma)

. MULTIPLATAFORMA

. SOLO MOVIL

Millennials

97%
83%
75%
70%
74%
73%
51%
78%
76%
85%

(% movil o de multiplataforma)

Nota: Algunos mercados utilizan una metodologia basada en censos para la mediciéon en smartphones y tablets, la cual reporta solo en
entidades con etiquetas. Las propiedades que solo etiquetan algunos de sus activos (ej. Sitio web, pero no aplicacion) o de forma parcial (ej

Pagina principal) solo seran medidos en esos activos.

GLOBAL

En cada Mercado,
son los Millennials
quienes impulsan
el uso de
dispositivos
moviles y
multiples
plataformas. El
uso unico de
desktop esta por
debajo del 50%
para esta
demografia en
cada mercado.



¢Qué miran?



Pokemon Go

BASED ON U.S. I0S USAGE FOR JULY 11, 2016

- 500 MM

descargas

40 minutes

25 minutes

20 minutes -
\8
2 18
15 minutes = L :
s 56s i g
10 minutes
5 minutes ﬂ
0 minutes

Pokemon GO Facebook Snapchat Twitter Instagram slither.io



No solo Pokemon Go

La atencion en los millennials globalmente

MILLENNIALS ADMINISTRAR LA
ALREDEDOR DEL EPLOSION DE
MUNDO 57.6% LATAM +18,2% VS TODOS LOS USUARIOS MINUTOS MGVILES
MINUTDS
MOVILES*

% DE POBLACION
DESKTOP DE ENTRE
15-34 ANOS DE EDAD

DIFERENCIA EN EL
PROMEDIO DE
MINUTOS POR
USUARID EN
PERSONAS DE ENTRE
15-34 ANOS DE EDAD
VS. PROMEDIO DE
T0D0 DESKTOP Y
DISPOSITIVOS
MOVILES.

N.AMERICA 97.3%

B vinros
DESKTOP

-7,3% VS TODOS LOS USUARIOS

EMEA

£QUE HACEN EN ENTRETENIMIENTO
?
S | et ST | s
VISUALIZACIONES DE , +105% 0 +11.1% MovIL
piciaspars | Enereninto -mosic [ A = DIFERENCIA EN EL
CATEGORIAS +1.0% PROMEDIO DE
SELECCIONADAS A REGURSDS PROFESIONALES 127 index e [ MINUTOS POR
NIVEL MUNDIAL w o = @ w»o USUARIO EN
i = (=] =T [Tr T
ENTRE PERSONAS DE INFORMACIGN DE JUEGOS = = = S 82 E PERSONAS DE ENTRE
15-34 ANOS L E # 2 & #3 I 15-34 ANOS DE EDAD
ENTRETENIMIENTO - PELicuLAS [EERTERTT = s 3 “ = VS. PROMEDIO DE
|19 ndex E = = TODO EN LAS
: & i CATEGORIAS
TecnoLoia - Nomicins [RRGE L = SELECCIONADAS DE
MOVIL

*Minutos moviles calculados mediante un promedio de mercados medidos por Mobile Metrix, y que también presenta
demografias en dispositivos méviles.

() comScCORE

-



eCommerce

BEAUTIFUL THINGS ON AMAZON UPDATED DAILY

amazon - &t 3 » Father’s Day is June 19 )
N1 Try i ]

Sponsored by DEWALT

Hello, Miguel
Departments ~ Browsing History ~  Miguel's Amazon.com Today's Deals Gift Cards & Registry Sell Help Your Account ~  Try Prime ~

$4.99 CREDIT |
amazondash | b e " FIRST PRESS \

& Hi. M . On Order Amazon Prime 1 Audible credit Gift Card Balance Customer Since
' Py b Migue 0 items Try Prime » Shop Audiobooks » Reload $100, Get $5 » 2009

Recommendations for you in Kindle Store

BAY ES flrFlchal Intelligence ” o E "".-':'“'if_'j PH(:FI::&:?]I“IK:\:OINQQHCQ — VVHEY—
'\l()o'lurrlmjtra’11a;n5 < M Volume 3: Deep Learning = P ROTEIN

The(}rem EXGmp'eS Fundamental Algorithms ‘ SUIET and Neural Networks Machine Learning : AND CARBS
An Intuitive Guide dummies BE — TO HELP —

¢ B 11| ATHLETES

g RECOVER

ERIC WARD & GARRETT FRENCH Jeff Heaton

SCOTT HARTSHORN | Jeff Heaton




E-Retail

Total E.retail Market - Monthly Sample Average Conversion Rate of Participants _ T =t
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=~ Sample Average Conversion Rate

Fig. 6: Total E-retail market - average conversion rate




Digital Commerce - Mobile Outpaces PC Growth Rates

Amazon Attracts Most UK PC users and 87% Audience Growth on Mobile

YoY
Growth +0% +87%

=3
g
g
B
b
>
o
=
: EIIES
[ -
:
:

~ o~

=
Amazon Sites Home Retall Group Apple.com Tesco Stores Dixons Retail Plc.
Worldwide Sites
"pPC " Mobile
~ Sowrce comSoore NMX, Decaomder 2012, UK B+
r C() l1] S C (A) R F © conScomw, e Progosiey Seurve. somBosve GEVA VWM Decmrider 2012 LK 60

~



Ratios de conversion en Mobile

Q12015 Q32015
Global 3.42% 2.83% 3.08% 3.02% 348%
uUs 3.60% 291% 318% 3.09% 3.62%
UK 3.65% 3.56% 397% 4.08% 4.20%

Conversion Rates by Device Q42014 Q12015 Q32015

Traditional 415% 3.40% 3.74% 3.N% 4.43%

g Tablet 3.41% 2.83% 3.22% | 3.20% 3.75%
= Smartphone 1.20% 113% 1.24% 7 1.37% 1.53%
Traditional 4.41% 3.54% 390% 384% 4.66%

B Tablet 3.59% 292% 3.32% 3.28% 3.89%
Smartphone 116% 105% 117% 1.24% 143%

Traditional 4.66% 434% 5.04% 5.32% 5.39%

X Tablet 3.52% 3.27% 3.76% 383% 4.02%
Smartphone 1.94% 2.35% 245% | 2.86% 3.05%




Mobile, tenemos un problema

Abandono del carrito por compra

E 60% y 70%
Desktop

D 95% y 97%

Smartphone

Fuente: SeelVhy



Empieza a ser relevante

Share-of-wallet del ecommerce

Tabtlet
- 10%
- 11%

smantphane

Ol -0
al -

Dwesifop
G 70
O

@ 2016 @ 2015 Fuente; Custorg,




Descargas de Apps en Apple Store

140 000 000 000

de descargas



Estrategia Digital



Ecosistema Digital

91%

DE LOS USUARIOS DE INTERNET
TIENEN UN SMARTPHONE

30.2%

DE LA POBLACIGN MUNDIAL
ESTA CONECTADA A INTERNET

TDEN0 S ) 5uE

QUE USAN INTERNET INGRESA
POR LO MENOS A UNA RED SOCIAL

MILLONES DE CUENTAS DE
CORRED ELECTRONICO

PUBLICIDAD PAGINA WEB MARKETING

AFINALES DEL 2011 HABIAN

OBJETIVOS lFI[:[IS
DE LIS UBLCACONES N S REES R 995 MILLONES
TIENEN INFORMACION DE ALGUN PRODUCTO REDE S GE,E'EE‘%’.ﬁ?'E,."DPn‘N”.,SE‘QE}EEM DE SITIOS WEB EN TODO EL MUNDO

SOCIALES INTRANET

95% DE LOS USUARIOS

DE REDES SOCIALES ESTAN
CONECTADOS CON UNA MARCA

MAS DE 1,500 MILLONES

DE PERSONAS UTILIZAN LAS REDES SOCIALES

FUENTE: Reporte Social Media Around The World 2012 de InSites Consulting
Estudio de The Radicati Group Creada por: Activa! Solutions



Micromomentos

Pl o) 0:02/1:45

www.youtube.com/watch?v=GG7-VmggxLs



https://www.youtube.com/watch?v=GG7-VmggxLs

Amazon‘s Business Model

RELACION
QGISTIC FULFILLMENT ONLINE RETAIL TGN ORI 6LoA,
s RS SHOP PROFILES & CONSUMER
PARTNE RECOMMENDATIONS MARKey
T
tNrRASmUC,URt
FiWage
AFFILIATES -
CANALES
IN T
FRASTRUCT
U
GLOBAL
FULFILLMENT
INFRASTRUCTURE
MARKETING CONTENT GALES MARGIN

FULFILLMEN T




Modelo de negocio Exportador

Segmentos

de clientes
nternacionales
ribuidor |
yori sti

Canales de
distribucién

Representante

| Costo de producto;
= Materas primas
= Muno de obra

Cortesin: DG&A Plenaria 111,



SEE/THINK/DO FRAMEWORK
SEE THINK l “

*°9e . e e®o

) Y ()]

Broadast Vsers thinking Vsers ready 1o
oddressable users about purchasing purchase now
Goaol Goal: Goal;
sea and know consicer my purchase my brang’s
my brand brand's offerings products/senices

Geal
L4 3 Users who nave >
‘ ' L o’ Dl.lrcf‘-OS‘? QgQamn, Kouskek, Digicd Mahating
wehased once 3 - .~
P become loyal to my brond 5 & Market Motive Co-

=OJunoor

www.kaushik.net/avinash/



Etapa del recorrido
del consumidor

Prioridad

Segmento
de audiencia

Mensajes

Qué queremos
que la gente piense
en esta fase

Segmentacion
digital y formatos
de anuncios

OBSERVAR

(Cualquier persona
que podria comprar
tu producto)
Ejemplo: personas que
en algin momento de
sus vidas seran pro
pietarias de un coche

(INSERTAR MENSAJE
DE NIVEL SUPERIOR)

Por ejemplo, saber
que el Banco X
existe y que ofrece
seguros de coche

Notoriedad

Determinar por canal
(segmentacién a
menudo [lamada

"audiencias
similares")

PENSAR

(Cualquier persona que
empieza a plantearse
realizar una compra
en tu sector) Ejemplo:
personas que
estan planteandose
comprar un coche
nuevo

(INSERTAR MENSAJES
QUE CONVIERTEN
LA PROPUESTA DE

VENTA EXCLUSIVA EN
ALGO CONCRETO...)

Por ejemplo, entender
gue al comprar
un coche nuevo no
hay ninguna cuota
durante el primer afio

(Cualquier persona
gue empieza a
plantearse realizar una
compra en tu sector)
Ejemplo: personas
gue se estan
planteando comprar
un coche usado

(INSERTAR MENSAJES
QUE CONVIERTEN
LA PROPUESTA
DE VENTA EXCLUSIVA
EN ALGO CONCRETO...)

Por ejemplo,
entender gue tienes
la franquicia més
baja del mercado

Busquedas de marca y trafico directo al sitio web

Determinar por canal
(segmentacion a
menudo por listas
de remarketing)

Determinar por canal
(segmentacién a
menudo por listas
de remarketing)

ACTUAR

(Cualquier persona
que desea comprarte
un producto)
Ejemplo: personas
comparando distintas
opciones de seguros
de coche

(INSERTAR MENSAJE
QUE URJA A ACTUAR)

Por ejemplo, entender

que si realizas un pedido

en un plazo de 24 horas
consigues 3 lavados
de coche gratis

Ventas

Determinar por canal

(segmentacion a menudo

por listas de remarketing
y orientacién a motores
de busqueda directa)

CUIDAR

(Tus clientes actuales)

(INSERTAR MENSAJE
DE RETENCION/
UP-SELLING)

Por ejemplo, entender
gue durante tres afios
seguidos los usuarios
han votado el producto
de Banco X como el
mejor seguro de coche

Retencion/pérdida

Determinar por canal
(segmentacién a
menudo por sistema
de CRM)




Ejemplo

Las consumidores en cuatro fases de intencién. El modelo see, think, do, care’
para un negocio refail de ropa;

Fases de consideracion  Audiencia

Concepto

See lodas las personas La mayer cantidad de audiencia
que usan ropa a la que te diriges

Think Todas las personas La mayor cantidad de audiencia
QuUE Usan ropa que creen a la que te dinges que tiene
gue podrian necesitar mas alguna intencidn de compra

Do Todas las personas que La mayer cantidad de audiencia
usan ropa gue creen gue a la gue te diriges gque esta lista
podrian necesitar mas y que para comprar
actualmente quigren comprar

Care lodas las personas Los chientes actuales con

que usan ropa que han
comprade en tu tienda

mas de dos transacciones
comerciales




Acciones de Marketing Digital

Largest addressable qualified audience!

Largest addressable qualified audience,
with weak commercial intent.

Largest addressable qualified avdience,
with strong commercial intent.

Current customers,
with two, or more, commercial transactions.



Se miden

& ’l’f-'-‘-'ra-""r ions | F:' lat T'-'-.rrﬂ 5 /ads)

=+ Click=-Thru Rate

Measurement
Strategy

2T Omimeno
_ustomer Lifetime Value




Uso del movil

e Uso para informarse

LMspasitive mas

de consulta

* Se interrumpe con
facilidad, es su
naturaleza

Ancho de
banda limitadao

 El ancho de banda
limitado

Cn-the-go con

interrupcionss




A tener en cuenta a desarrollar en movil

. L - Velocidad

Facilidad Control
simplicidad o— Linealidad
Froceso : Claridad

Control @ Call-to-action

Confirmacion



Oportunidades tacticas en movil

mDispIay

mVndeo -

mSea rch




Bonus track!
Tips



carrito siempre presente

seecs ATAT & 22:45 T

¢

seseo TELCEL = 6:22 p.m. 22:46

landsend.com

fab.com fab.com

24 JOCO Cup 120z Mint Q

= —

Fab.

v Item(s) added to your bag

& . Men's Nolron
44 Traditional Fit Supima
I ! Pinpoint Dress Shirt

Iltem: #417579-AJ7
Lanpeens  012€1 15,5 X 35
Color: Blue Jay/Midnight

Navy Stripe

$24.95
HERR

Let's be real: Paper cups are wasteful, costin
planet about 50 million trees each year. But tha!
to ignore when your routine coffee shop stop Is
thing getting you out of bed in the

¥ RCO reconciles these two realities with'a
i 1 ;
a }_-_ s coffee cup that comes in barista-friendly
o racamione this is a "tall"). It has a gracefully curved

Merew Ring Black JOCO Cup 120z Mint
by A FPeaca Treaty by JOCO

$116

MXN 1024 / QTY 1
MXN 1024

Shopping Bag Subtotal
MXN 1024

Y permitir seguir comprando ...




Evidenciar siempre, el usuario tiene el control

TIEO a.m.

bestbuy.com
MY BAG (1ITEM )

My Bag

FOLLI FOLLIE
Matt Croco red grab bag
YGLJF Cart 1 item One Size

Apple - Apple Watch 42mm Space Black Stainless
Steel Case - Black Sport Band > 1

$599.00

Qity: 1 Your total 5 £59.00

REmove
You will parn 295 loyalty points on this purchase

() Store Pickup m
Cor hopy ]

O Shipping

Que producto se Control sobre los

esta comprando productos que se
estan comprando



Los datos

A Valwar a &Mail 19:54 a.m.
sesso TELCEL = 12:20 pam.,

# benohas com & secretsales.com

Login
Hil thearal s

f SIGN IN VIA FACEBOOK

Please enter your email david@multiplica.com
OR

address...

NEW CUSTOMERS sssnens

david@multiplica.com

CHECK OUT AS NEW CUSTOMER

Start Shopping
REGISTERED CUSTOMERS

Emall Address o Remember me

P Login with
PayPal

Login with Facebook
SICN IN AND CHECK OUT

Foargotten yvour password?

Aprovecha
conexiones AprO\{echa
conexiones

Solicita datos



Deja claro donde se esta y evita
distracciones

swsc0 TELCEL = 12:24 pum. £ J sswon TELCEL = V227 pam.

& bonobos.com & bonobos.com

o @ o Q) (]
Shipping Billing Review Shipping Billing

101 Sunrige Drive 4$9E.00

Add New Card CANCEL
MAME |As it appears on your card)

David Boronat FIRST MAME LAST NAME

CARD NUMBER

ADDRESS

EXFIRATIOMN DATE

ADDRESS LINE 2

» Use samea address as shipping




Call to Action

secon movistar S 13:39 - 58 %

c

& shop.mango.com

MANGO

ENVIO ¥ PAGO

METODOS DE ENVIO

Estandar - 2,95 €

Laura Crespo

Passeig sant jordi 65
08110

IMPORTE TOTAL

CONFIRMAR PAGO

4 Valvar a Mail 11:49 a.m.

& amazon.com

amazon

Place your order in EUR

Amazon Currency Converter is Enabled.

Order Summary

q to: David Boronat, 3166 37TH ...
3d delivery

April 28, 2016 - May 16, 2016

Estimat

tlems.

Shipping & handling

Total before tax;

Estimated tax 10 be collected.”

QOrdear tatal: FIIR 7 02



Call to Action fijo

17:05
& m-secure target.com

cart total: $229.99 sign I

u Magnavox 40" Class 1080p 60Hz
Flat Panel TV Hd - Black
(4OMES324V)

$229.99 sale 1
remove
oift options

add service plan ($35.00)

‘ save 10% on select TVS using Order Pickup gatails

@ shipping

get it by D3/09 with exprass shipping

free order pickup




eeCaC movistar = 14:04 7 50% W)
8 elcorteingles.es

Tipo de via

Nombre de via

Numero

caractere

Piso / Escalera / Puerta (opcional)

Codigo postal

Comprueba datos

Inmediatez

eecco TELCEL ¥ 6:14 p.m. i saC0OC mavistar = 14:16

# secure-m.zappos.com @ zara.com

RESUMEMN DEL PEDIDO

Zappos’

You have 2 items in your shopping cart SELECCIODNAR

Sanuk Kids Donna (Little Diebes seleccionar una forma de PAQO para
Kid/Big K finalizar tu padido.

SKU; 800012

COLOR: PINX PONCHO

WA, 1 Productos 8,97 EUR

Scarpa Tec
SKU: 8251
COLOR:

SIZE: 4
WIDTH: D - ME

$155.00

Graba los datos Mensajes claros



Formularios optimizados para al movil

178
B mesecure target.caom

payment

i Tor Tasber chsas koud

payment method

credit or debit card
REDcard, Visa, MasterCard, Amex, Discover

Target GiftCard

apply up to 4. sign in to see saved cards.

PayPal

cannot be combined with other methods

billing addrezs

United States




Aprovechar interface nativa si se
puede

eee C ATEAT &+

eeeew TELCEL = 8:53
& usbank.com

California Baby

Choose Option Formularios




recer facilidades de pago

No Service =

@& SIGN IN or create profile below

' Payment Type:
Q Pay with Cash upon Delivery
© Pay Now with Debit or Credit Card

Note: Please have your legal photo 1D and credit or debit card
available for verification, Feeling generous? You can lip at the
door when you sign your credit card receipt

w“ ‘ 'l- i @ w
i S
_—
s NASTERCARD AMEX DISCOVER
e Gt Bl
DINER'S EMRONTE

* Card Number:

* Expiration Date:

month year



Ayuda permanente

TELZEL =

Cuestions

Delivery Charge
Taxes
Total:

You Saved

Shipping
Addrass Payment

When will | get my iterns?
ORDER SETTINGS
Can | pick wp my ienms 1 Apple Slone Want to speak to a human? Call your store.
t, (949)498.9002

=h will shipping cost? Where
2481 S EL CAMINOG REAL # 208
208

v do | track my shipmant SAN CLEMENTE. CA 92672-3351

ach item ships from our warehouse C How

a Shiprment Motification emal includin .
tracking numbes, Click the link to

WTHET NAMme anc a Delivery
vigw the status of your package on the camsrs
Payment

website.
— VISA *040




Promueve la descarga

essee ATET &
THE SHOPPING EXPERIENCE
YOU DESERVE

Free Next Business Day
Shipping with every order

Zappos VIP Recognition - Use
your VIP perks on the go

GET THE APP. IT'S FREE!

Remind Me Again Later, Please







é¢Preguntas?




_ iGracias totales!
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Ecommerce Movil

MBA. Miguel Salazar Kovaleff
http://blog.attachmedia.com
@attachmedia
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