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Introduccion a la venta
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Somos la primera plataforma tecnolégica en LatAm que permite que marcas locales

puedan vender e internacionalizar sus productos via marketplaces globales

+ LAP: eCommerce Transfronterizo

Nuestra plataforma end-to-end integra marketplaces, plataformas de eCommerce, centros de fulfillment y couriers, lo que
permite a nuestros clientes vender sus productos de manera global y directo al consumidor:

« Chile - USA /Canada
Desde (pais de origen): + Mexico Hacia (pais de destino): + Meéxico
« Colombia - Chile
« USA - Colombia
- Peru - Pert
« Uruguay - Europa (Es, Al, Fr, It, UK)

aaaaaa

lapclobal.io

aaaaaa

+400 marcas vendiendo
globalmente con LAP



+ Conceptos Claves

1. E-commerce vs. Marketplace
2. Inventario en origen vs. Inventario en destino

3. B2B vs. B2C



+ 1. eCommerce vs. Marketplace

) shopify

a

Et Sy £ Alibaba.com

ebay




+ 2. Inventario en origen vs. inventario en destino

amazon  mercado Coppel.  Walmart ) shopify

libre

ebay SEARS Claro“shop Wl Liverpool falabella®

I|)) Magento

COMMERCE

g

chilexpress

express

Y

Cross-border

//}

/

Cross-border

6

W

==

Consumidor
Final




+ 3. B2C vs. B2B

B2C e-commerce / marketplace

B2B e-commerce / marketplace

amazon l amazonbusiness
— o33
ebay Ets 1 7 =73
y LI_I Aliba.ba.com'
sears WaMI nk1alrt 1
. arketplace
marketplace 0o 090 global~sources

Rakuten Q'Q? '{Q? Upwork

AliIExpress



Panorama del
eCommerce Global
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CHANGE IN THE USE OF CONNECTED DEVICES AND SERVICES OVER TIME

TOTAL
POPULATION

+0.8%

YEAR-ON-YEAR CHANGE

+67 MILLION

+ Crecimiento Digital

UNIQUE MOBILE
PHONE USERS

+3.2%
YEAR-ON-YEAR CHANGE

+168 MILLION

INTERNET
USERS

+1.9%

YEAR-ON-YEAR CHANGE

+98 MILLION

ACTIVE SOCIAL
MEDIA USERS

+3.0%

YEAR-ON-YEAR CHANGE

+137 MILLION

we
are, . <O>Meltwater
social




Crecimiento Digital
SHARE OF WEB TRAFFIC BY DEVICE

PERCENTAGE OF TOTAL WEB PAGES SERVED TO WEB BROWSERS RUNNING ON EACH KIND OF DEVICE

MOBILE
PHONES

59.00%

YEAR-ON-YEAR CHANGE
+9.3%
+504 BPS

° SOURCE: NOTES:

LAPTOP AND
DESKTOP COMPUTERS

38.99%

YEAR-ON-YEAR CHANGE
-10.4%

-454 BPS

TABLET
DEVICES

L]

1.98%

YEAR-ON-YEAR CHANGE
-19.8%

-49 BPS

OTHER
DEVICES

0.02%

YEAR-ON-YEAR CHANGE
-33.3%

-1 BP

we
are, , {O>Meltwater
social




+ Crecimiento Digital
Ml OVERVIEW OF CONSUMER GOODS ECOMMERCE

HEADLINES FOR THE ADOPTION AND USE OF CONSUMER GOODS ECOMMERCE {B2C ONLY)

NUMBER OF PEOPLE
PURCHASING CONSUMER
GOODS VIA ONLINE
CHANNELS IN 2022

4.11

YEAR-ON-YEAR CHANGE
+8.3% (+315 MILLION)

@ SOURCE:

ESTIMATED TOTAL AVERAGE ANNUAL
ANNUAL SPEND ON REVENUE PER CONSUMER
ONLINE CONSUMER GOODS GOODS ECOMMERCE
PURCHASES (USD, 2022) USER (USD, 2022)

> ®

$3.59

TRILLION

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-6.5% (-$250 BILLION) -13.7% (-$138)

COMPARABILITY:

SHARE OF 2022 CONSUMER

GOODS ECOMMERCE SPEND

ATTRIBUTABLE TO PURCHASES
MADE VIA MOBILE PHONES

59.8%

YEAR-ON-YEAR CHANGE
+1.2% (+71 BPS)

GLOBAL OVERVIEW

2022 ONLINE PURCHASES vs.
TOTAL CONSUMER GOODS
PURCHASE VALUE ACROSS
ALL RETAIL CHANNELS

17.1%

YEAR-ON-YEAR CHANGE
+4.4% (+72 BPS)

we
are, , <O>Meltwater
social




+ Tendencias e-commerce global

Las ventas de e-commerce
globales alcanzardn S7.4
trillones en 2025

El 2025 el e-commerce
representarad un 24% de las
ventas totales de retail

Retail Ecommerce Sales Worldwide, 2020-2025
trillions, % change, and % of total retail sales

$7.391
$6.767

|
— .
179% 16.3% o
122% [ now | 100% | o2%

2020 2021 2022 2023 2024 2025

B Retail ecommerce sales [l % change M % of total retail sales

Note: includes products or services ordered using the internet via any device, regardless of
the method of payment or fulfillment; excludes travel and event tickets, payments such as bill
pay, taxes or money transfers, food services and drinking place sales, gambling and other
vice good sales

Source: eMarketer, Jan 2022

272408 eMarketer | Insiderintelligence.com




+ Tendencias e-commerce en China

Ya el anio 2022 el e-commerce
supero al retail fisico en China

Si bien se espera una normalizacion
en el crecimiento, sigue siendo sobre
los 2 digitos en promedio

Retail Ecommerce Sales in China, 2019-2025
trillions, % change, and % of total retail sales

$3.786
$3.506

I13.0% I 11.0% I 9.0%

20.0% I 18.5%

2019 2020 2021 2022 2023 2024 2025

I Retail ecommerce sales
® % change ® % of total retail sales

Note: includes products or services ordered using the internet, regardless of the
method of payment or fulfillment; excludes Hong Kong
Source: eMarketer, May 2021

T11601 eMarketer | Insiderintelligence.com
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+ Retail fisico vs. e-commerce

Worldwide Retail Ecommerce vs. Non-Ecommerce Sales, 2019-2025
trillions and % change

La pandemia potencid las ventas de e-

$23.9

$23.3

commerce en desmedro del retail
fisico

Se estima que el e-commerce seguird
creciendo a tasas x3 respecto al retail
fisico

2022 2023

[ Non-ecommercesales =o0- Non-ecommerce % change

Q Il Ecommerce sales =-o0- Ecommerce % change



+ Oportunidad del eCommerce transfronterizo

En 2023 el e-commerce cross-border
explicé el 20% de las ventas globales de e-
commerce

En 2023-2030 el e-commerce cross-border
crecera a tasas de 29% promedio anual

El e-commerce cross-border explicara el
59% del e-commerce global el 2030

10,000

8,000

6,000

4,000

Market value in billion U.S. dollars

2,000

Cross-border business-to-consumer (B2C) e-commerce
market value worldwide in 2021 and 2030(in billion U.S. dollars)

7,938

(17

785

2021 2030*

© Statista 2024 &

@ Additional Information Show source @

15



+ ¢Qué esperar del e-commerce cross-border?

Internacionalizacion agil y
eficiente + digitalizacion

Ventaja competitiva para el
presente (no futuro)

Exponer tus productos a
compradores globales

PROYECCION °

. 27% Optimizacion logistica (cross-
CRECIMENTO P bordery L]Itigma milﬁa)
CANALESDE - —
VENTA . i L

2%

2020-2030 | o

RETAIL E-COMMERCE  E-COMMERCE

GLOBAL CROSSBORDER

Omnicanalidad y gestion de
inventarios

Experiencia y conocimientos (e-
commerce cross-border)



Logistica eCommerce

N\



+ 1. Logistica Cross-border

UNITED KINGDOM FRANCE NETHERLANDS  GERMANY JAPAN CHINA
FARFETCH | VESTIAIRE [etgo Awestwine  Rakuten -2 €
Maritimo / Aéreo THEHUTGROUP' LUXEMBOURG SOUTH KOREA wechet
UNITED STATES BFG siosa | GROUP COUp ang —— m m
S5 home MEBFE oo
e CARVANA @ Uxin Pai beibei.

Wwish <1, IR
Eficiencia costo - volumen % TechStyle BEm E520
HARRY’S /5% ' 5
vroom 8235 = hoERe s&
: ' _ WARBY PARKER Qhinio ' A o YoHO!
Precio consumidor final OfferUp &) s At M‘!ﬁ 'y MFreeme
R ) MEMEBOX eleventa '
T . UNITED tOkOpediO
R .t ARAB MATAHARI X s
Rantrhe  “AisCOMMERCE EMIRATES Ml ©o® \’f ‘:;;;
Runway '.". 1 S e ezhibao
P Y Q noon INDIA AAE XXIBE
tHRIVe THREDUP - :_. T iantian Paiche
art
MODA OPERANDI @ Magento ‘p + Paytm W[ zzsscas
e ) & snapdeal {\FS{C'\j i jianke.com
+ Fanatics TheRealReal e, : Am
tlenskarteom  Pepperfry ! fﬂ'i
Number of Companies © SHOPCLUES: . - A% | ‘.
[ source: CBInsights QUlkf Ji? Gechdngiby

naaptol) Car@rad Daling  Xiaohongshu
1 25 .-3 ar@rade.. G wvsn wsen

Delivering Hoppiness




+ Supply Chain

“Procesos involucrados desde los proveedores de materias primas hasta el
consumidor final”

~«-tPad g :
green“m_'. gowe Conway

O U V , ,
P gl g;mg SupplyChain
Global & CU """"" ® B ' = m
a I n — s&?m.,., ‘é) socualmedla ;

C software

tics

IE industry =

;sg 'supply 5.

ustalnablllty

- ward contract™ ‘=

rehou m

19



+ Incoterms mas comunes

EXW: Exworks
FOB: Free on board

CIF: Cost, Insurance & Freight
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+ Incoterms

Términos acordados entre las partes en INCOTERMS

un contrato de compraventa

internacional de mercaderias acerca de

las condiciones de entrega de

las mercancias.




+ Aduanas

Legislacion Aduanera: Conjunto de disposiciones legales y reglamentarias concernientes a la importacion y
exportacion de mercancias

"Vv
COMO OPERA , T,
LA ADUANA ' — A 2 ADMINISTRACTION

OPERACIONES
ADUANERAS

ADUANAS Y o OPERACIONES A
REGULACIONES

ADUANAS—
v




+ 2. Logistica ultima milla

Todos los pasos que se realizan entre recibir una orden de compra y entregar el
producto al cliente

Order Fulfillment Process

23



+ Ejemplo Amazon

24



+ Ejemplo Amazon : FBA

fulfilment by amazon
PROCESS

You Send Products Amazon Stores Customers Purchase Amazon Picks
to Amazon Your Products Your Products and Packs Products

Amazon
Ships Products
to Customers

25



+ Ejemplo Amazon: FBM
sears’
amazon ebay Etsy marketplace Walmart

Marketplace

W

26



amazon
ebay Etsy

sears
marketplace

Express

/ El Camino a Vender

N\



+ Entonces... ¢écomo lo hacemos?

0. PRE EXPORT 1. ONBOARDING 2. GROWTH

ﬂus FOOD & DRUG | ~N

tros de fulfillment

N
L7

COFEPRIS
-~

Fed FedEx Cross Border
byt
1i (95
= .vme.mn Melonn Conectar
Pl = riers

2. LOGISTICS

ANALISIS DE 1. MARKETPLACE

MERCADO

ONBOARDING ONBOARDING

Creacién de cuentas, integracion Integracion de Fulfillments y Optimizacion de listings, gestion
de marketplaces, carga de listing,  Courriers, sync de inventario, de Ads, reviews y respuestas a
pricing, trademark, etc. estrategia omnicanal clientes, estrategia presupuesto




+ Pre-Export: Regulaciones de entrada

PRE EXPORT

-~

Country +=

Canada

Mexico

United
Kingdom

United
States

United Arab
Emirates

Chile

Di-minimus
In National

Currency

20 CAD

50 USD

135 GBP
(Customs
duties)

800 USD

270 USD

30 UsSD

L 2

in
usD

15

50

188

800

270

30

“»

in
+ GEA Remarks s

SDR

11 For shipments from US and Mexico
(USMCA) de minimis for GST is 40
CAD; for duties it is 150 CAD

35 Duties and taxes. Except for products
of difficult identification such as
liquids, powder or pills or products
with an import permit requirement

131

560

189

21 Only for postal shipments.



+ Pre-Export: Estudios de mercado

Helium10

Amazon Suggestions

Search volume: 1,675
Search Volume Related Keywords Search Volume Keywords After Search Volume = Keywords Before Search Volume = Smart Complete Search Volume =
-—
TOTAL REVENUE @ AVERAGE REVENUE © AVERAGE PRICE @ AVERAGE BSR @ AVERAGE REVIEWS @ v
alive oil organic 135231 olive ail organic olive oil 185,046 1 olive oil 185,046 1 castor oil 432,505 | 1
$17,026,064 $395,955 $52 40,299 8,895 Related Keywords
alive ail spray 11,1601 slive oil extra virgin 6803 1 olive il dispenser 53,121 extra virgin olive oil 20,087 1 essential ails 229788 1
alive oil extra virgin 6,803 | avocado oil 643781 olive il organic 135231 araza olive oil 8549 fish oil 185,237 1
Rows Selectec: 0 Y Filt sults (G0/60)
alive oil dispenser 531211 olive oil dispenser bottle 3,453 | olive ail sprayer 11.852 sardines in olive oil 60361 black seed oil 170,250 1
olive il sprayer 11,852 1 coconut oil 110205 1 olive oil spray 11,160 organic olive oil 49451 rosemary oil 170,237 | e Product Datails F ASN Brand ¢ Price & Sales ¢ SalesGraphl2 Revenue ¢ BSRI ¢ Seller Country/Region = Fees = £
alive ail cacking 3,1501 slive ail for hair 3,268 1 olive ail pourer 11,141 california alive cil 2,566 | jamaican black casto.. 170,237 1 1 o ’ Damyuan Mens Lightweight .. Damyuan 53443 2691 9281259 18775 CN 51057
alive oil bottle 57361 olive il extra virgin 6803 partanna extra virgin ol.. 24467 hair ol 157,375 1 2 % » 5] K-Swiss Men's Uttrashot Tea. K-Swiss £68.95 175 1206625 162106 US §1782
alive oil s0ap 439581 olive il bottle 5736 brightland olive oil 241114 castor oil cold pressed 156,963 1 3 x v 57| Tutaop Mens Tennis Shoes At Tutaop 53598 1,066 3836534 41127 N sws0 [
alive ail pourer 11,1411 olive il soap 4958 gariic alive oil 2,407 bio oil 156,946 | 4 o 9 2| TSIODFO Kids Sheakers Boy... 48 TSIODFO $33.90 B 127038 CN
olive ail spray bottle 4,357 1 greek olive ol 22697 beard oil 156,789 1 5 % b ek Under Armour Women's Charged...  BOSZTNZSX9 Under Armour  $55.00 11,141 612.755.00 2754 AMZ $17.39
. . 6 ® b B PUMA Men's Grip Fusion Sport G, BOZENZBAZX PUMAGOLF  $10000 1873 187,300.00 a7.225 52265
Search Volume: 185,046 Search Volume Trend: 12% T Competing Products: >4,000 Titie Density: 48 See Al Related Keywords | | Add to My List | | Export Data... -
7 % » g Skechers Men's Stamina Nuovo BODA2BS30K Skechers $4298 3370 14487630 29464 AMZ $14.26
30 Days 90 Days 1 Year All Time

PRE EXPORT

| search Volume -

500

400

300 1
w
w
g \
= 4
>

200 &

100 :

~ B enaga?, = __"",._.uu-“ =
0
5/23 6/23 7/23 8/23 9/23
-~ Sales == Trend Line .

7-Day Moving Average

-, SellerTools

By Carboné

Helium10 JS

JungleScout

,l||L

A

VIRAL

p shelftrend

TERAPEAK

30



+ Pre-Export: Pricing

PRE EXPORT

1. INVENTARIO EN ORIGEN

Syl (). 2% @ﬁ

Pr EXW Logistica Comision Pasarela Precio
ecio Internacional Marketplace 15% Pago 1.5% Producto

$26.75 -$15 -$7.5 -$0.75

2. INVENTARIO EN DESTINO

|
> //:%< @ <«

, :

Logistica Fulfillment Comision Pasarela Precio
Precio EXW Internacional Marketplace 15% Pago 1.5% Producto

$32.25 -$2.3 -$7.2 -$7.5 -$0.75




+ Onboarding: Marketplaces + eCommerce

@ X mﬁrb?_gdo
@ Creacion de cuentas “Seller”

Integracion de marketplaces + eCommerce
(omnicanalidad)

« Carga masiva de productos

(72 comMERCE Optimizacion de publicaciones



+ Onboarding: Logistica
=T

, Yamazon

\

* Creacion de cuenta en Courier

e Eleccidon de Centro de Fulfillment

N Logistica
7/~ Crossborder

! Fe#pés —_ @ e Sincronizacién de inventarios (omnicanalidad)

Orden de Consumidor

* Integracion de érdenes de compra

Compra Final



+ Growth: Marketing de presencia
T

Caso Boston Beer Company

Jim Koch (Founder): "I'm not a big believer in marketing, most
small businesses succeed without it. We had sales."



Growth: Marketing en Marketplaces

Volumen total de busqueda de productos relacionados

IMERESSIONS * Cantidad de veces que aparecemos como un banner
CLICKS e Click directo al producto
* Ventas
CONVERSIONS

INVERSION ESTRATEGICA DE MARKETING EN MARKETPLACES

*Volumenes de busqueda y visualizaciones Clicks en anuncios

«Costo por click y nivel de competencia Click through rate
+Tasa de Conversion

*Relacion entre gasto en marketing y ventas (ACOS/TACOS)
«Punto éptimo de inversion



+ Growth: Marketing en Marketplaces

PRE EXPORT ONBOARDING

Publicidad

Ventas totales

22,869 USD

Unidades vendidas

1,008

Publicidad

Impresiones

1,359,526

V1%

Ventas por
publicidad

17,542 USD

Uds. por publicidad

333

V20%

Clicks
297,280

V1%

Ventas orgdnicas

5,327 USD

V2%

Uds. orgdnicas

675

CTR

21.87%

0%

Moneda = USD v
Inversion Ads %
6,495 USD 77%
Vv 9%
CVR CPC
0.11% 0.02USD
NV 21% 0%

ES

o

ACOS

37%

GROWTH
A
TACOS
28%

|\.||.|I|..|||||.|HI.°



+ Growth: Marketing 360°

Producto de
calidad

Servicio al Precio
cliente competitivo

Marketing
Presencia 3600 RRSS y

en retail Social
fisico Commerce

Ecommerce
propio

37



+ Tecnologia LAP

<=~ Amazon
Fulfillment
amazon
\ Geolocalizaciéon
Logistica ‘ Ventas Desglose A
Crossborder totales por SKU

: FedEx | , f
Yy

Orden de Consumidor
Compra Final
* Integra marketplaces globales * Integra empresas de logistica crossborder y centros de Sl bl & Bt Al .
* Carga masivamente tus productos con IA fulfillment as <Zar s + Data Analy |c-s. vfe,n as,
* Recibe las 6rdenes de compra de forma * Imprime las etiquetas de las érdenes de compra campafias de mkt, geolocalizacion de

centralizada ¢ Despacha tus productos de forma automatizada ordenes, inventarios, envios, etc




+ 1. Verifica las regulaciones

88 Dashboards

Resumen

Ventas

Publicidad

Calculadora

Catalogo

Inventario

=2 Pedidos

Envios

Restock

A terceros

Centro de ayuda

Detalles y contenido

Paso I: Completa los detalles de envio
“Origen: v
*Destino:

Courier:

Paso 2: Elige la configuracion del empaquetado y la carga

Cajas sueltascajas individuales
separadas

Paso 3: Selecciona las unidades de medida

MétricoCM [ KG ° ImperiallN / LB

Paso 4: Agrega los productos que quieres incluir en el envio

Agregar producto

L Pais de i L
Descripcion Cantidad FOB unitario
manufactura

% usD

Moneda = USD v

Codigo
arancelario

Peso

kg



+ 2. Conecta tus marketpl

Mis marketplaces

amazon

(iapsiobatio) Europe

falabella.zom

Ventas

Publicidad

Calculadora

Catalogo

) Inventario

Pedidos

Envios

Centro de ayuda

LAP Academy @

Amazon
Europe

Falabella

Amazon

Ebay

Walmart

Shopify

Mercado
libre

Conectar

Conectar

Conectar

Conectar

Conectar

Conectar

aces activos

Conectar

Moneda = USD v ES Vv

Manual v

&

@

Ver paso a paso

Ver paso a paso

Ver paso a paso

Ver paso d paso

Q

@

%



+ 3. Conecta tu logistica ultima milla

Moneda = USD v ES VvV

Operadores Logisticos

lap Centros de fulfillment

88 Dashboards

@ ~amazon Fulfillment By Amazon
Resumen

Ventas

Publicidad

fulfill (99 Fulfill99

Calculadora

Catdlogo

Inventario

Pedidos Couriers

Fedtx. FedEx Cross Border

® Centro de ayuda

LAP Academy

99) minutos 99Minutos

No conectado

Conectar

eDarkstore

&melonn

SHP
SMART

eDarkstore

Melonn

FedEx Local US

Shipsmart

Conectar

Conectar

Conectar

Conectar



+ 4. Replica tu catalogo en todos los marketplaces

(1apciobatio )

Resumen

Ventas

Publicidad

Calculadora

[E] Catdlogo

@ Inventario

W Pedidos

B Envios

(2 Asistente IA

® Centro de ayuda

LAP Academy

Catdalogo

Marketplace

Amazon US
Amazon CA
Ebay US

Shopify US
Mercadolibre CL

Agrupados

SNZ-CHD

SNZ-CHD-6pk

SNZ-RS-6pk

SNZ-SP-6pk

SNZ-CS-UNIT

SNZ-CHD-UNIT

SNZ-RS-UNIT

Producto

Moneda

Estado

Active

Ver estado de cargas

Producto

LAP Peach Flavored Water, 25.4 oz. Plast..
ASIN: BO8BXZMBJIMW

Ultima modificacion: oct. 25, 23

LAP Peach Flavored Water, 25.4 oz. Plast..
ASIN: BOBXZQGJW9

Ultima modificacién: ene. 29, 24

LAP Apple Flavored Water, 25.4 oz. Plast.
ASIN: BO8XZPDX53

Ultima modiificacion: oct. 25, 23

LAP Lemonade Flavored Water, 25.4 oz. Pl...
ASIN: BO8BXZJGJRZ

Ultima modificacién: nov. 13, 23

LAP Blueberry Flavored Water, 25.4 oz. P...
ASIN: BO92PZMYXY

Ultima modificacion: nov. 13, 23

LAP Peach Flavored Water, 254 oz. Plast.
ASIN: BO9ZPWNDDF

Ultima modificacion: nov. 16, 23

LAP Apple Flavored Water, 25.4 oz. Plast..
ASIN: BO8XZV8YTD

= USD v

Agregar producto

Precio

88.99 USD

88.99 USD

115.99 USD

2099 USD

2099 USD

20.99 USD

4

ES Vv a v

SKU

Descargar Publicar productos Vv

Amazon US

Amazon CA

Variantes Ebay US

Shopify US

Mercadolibre CL




+ 5. Automatiza la gestion logistica de las compras

Pedidos Moneda = USD v ES Vv Q v

(iapciobatio)

Marketplace Periodo Gestion de pedido
@ Dashboards Todos Y Ultimos 30 dias v Todos v
umen
Ventas Por preparar (39) En trénsito (12) Cancelado (88) Entregado (1252)
Publicidad
Fecha de . . . .
Marketplace Detalles del pedido Cliente Courier Estado Acciones
compra
Calculadora
LAP Blueberry Flavored Water, 2E .
23/04/24 us ’ mlyr384p0jr77xt@marketplace.a
Catdlogo amazon @ SKU: SNZ-CS-UNIT / Cantidad: 1 R o Manual
15:52:15 2 mazon.com
ID: Sin datos
Florence 08518, United States
Inventario -
LAP Blueberry Flavored Water, 2E .
23/04/24 us Y ; mlyr384p0jr77xt@marketplace.a
amazon @ SKU: SNZ-CS-UNIT / Cantidad: 1 =P < P Manual
15:52:15 . mazon.com
ID: Sin datos
Florence 08518, United States
e A 23/04/24 LAP Blueberry Flavored Water, 28 o, o 5 ——
us " =7 mlyr384p0jr77xt@marketplace.a
o amazon @ SKU: SNZ-CS-UNIT / Cantidad: 1 HES ranzof)com P Manuall
ASis A e ID: Sin datos )
© Asistente IA Florence 08518, United States
@ Centro de ayuda LAP Blueberry Flavored Water, 2E g
. 23/04/24 us ( y mlyr384p0jr77xt@marketplace.a
amagen @ SKU: SNZ-CS-UNIT / Cantidad: 1 R P Manual
15:52:15 . mazon.com
ID: Sin datos
LAP Academy Florence 08518, United States
LAP Blueberry Flavored Water, 2& ) 7
23/04/24 us Y . mlyr384p0jr77xt@marketplace.a
amagon @ SKU: SNZ-CS-UNIT / Cantidad: 1 YIS @ P Manual
15:52:15 mazon.com

ID: Sin datos
Florence 08518, United States

aalnalaa s A LAP Blueberry Flavored Water, 2E

T O A M ATLT VA o i aibm b N i



+ 6. Haz seguimien

sumen

Publicidad

Top

Resumen

Ventas totales

25,695 USD

Ventas totales:

Top 5 ventas

Producto

SKU: SNZ-CS-UNIT

LAP App IVC
SKU: SNZ-RS-UNIT

AF uek
SKU: SNZ-CS-UNIT

SKU: SNZ-CHD-UNIT

LAP Lemona
SKU: SNZ-SP-UNIT

)

Unidades vendidas

Ventas totales

14,441 USD

5,709 USD

1,352 USD

1,343 USD

1,040 USD

1,152

Pedidos completados

1,001

Unidades Vendidas

648

256

64

64

40

Ventas totales

Moneda = USD v ES Vv ¥y v

to en linea de tu performance

Pedidos pendientes

23

Descargar

Amazon = Amazon Canada

Descargar PDF

Amazon

@® Amazon Canada



45

+ Asociatividad Publico-Privada

Micro Macro

Naciones LATAM + Global

Pdblicos " o
_ Politicas Publicas

Regulaciones Aduanales

Mas Confianza Menos Burocracia
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